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 Interview with President

FY2018 1H Business Climate and Future Outlook
Strengthen competitiveness, improve profitability and implement business expansion in
growth areas

Q
A

environment, the Group is strengthening the business foundation
based on the fundamental measures implemented so far that are
focused on cost reduction and sales expansion.

Looking back at the first half of FY2018, what do you
think of the business environment?

The Japanese economy remained on a moderate recovery
track, against the backdrop of the government’s economic
policy and the Bank of Japan’s monetary easing. It is reported that
the current economic growth phase is the second-longest economic
boom in the postwar period, exceeding the “Izanagi boom” that ran
from November 1965 to July 1970. However, personal
consumption lacks vigor and the economic growth has not brought
about a real feeling of prosperity. Moreover, there are concerns
about the impact of negative factors on the Japanese economy, such
as anxiety regarding the policies of the U.S. administration and
North Korea’s actions. Thus, the outlook of the Japanese economy
remains uncertain. The food industry is operating in a challenging
environment. While price competition among companies is
intensifying, reflecting prevailing frugality of consumers, cost
increases owing to high prices of raw materials and labor shortages
are heavy burdens on corporate management. In order to respond
flexibly and swiftly to the unceasingly changing business

Q
A

What policies are you adopting to respond to
changes in the environment?

In order to respond to changes in the harsh business
environment surrounding the Group, we must strengthen
our business foundation focusing on reducing costs and expanding
sales. In addition, we will implement measures to expand our
business in growth areas.
The fundamental measures are fivefold: 1) promote low-cost
operations, 2) promote total optimization of the Group’s
operations, 3) re-establish the business structure and business
portfolio, 4) respond to changes, and 5) promote CSR
management. We will advance measures to strengthen our business
foundation accordingly.

Tell us about developments in the pasta
business.

This spring, we launched REGALO as premium pasta
produced in Japan. In Italian, it means a gift, and we
produced it focusing on its ingredients, semolina and
manufacturing method. It is high quality pasta made from a
carefully selected ingredient high in protein and grown based on
contracts in the U.S. state of Montana where good durum wheat is
produced, and is produced using the most suitable method. Even
though the dried pasta market in Japan has remained flat for the
past several years, we are trying to revitalize the market with this
new brand. In September 2017, we began full-scale promotion of
Ferrara, a brand for pasta produced in Italy in the professional use
market. Ferrara is a Napoli-based company established more than
130 years ago with the largest production capacity in the Campania
region. This pasta is characterized by long lasting al dente and
elasticity. With REGALO, the premium pasta brand, Ferrara, made
in Italy, and Oh’my, the pasta brand made in Japan, the Group is
endeavoring to build a structure with a wide variety of pasta brands
in order to meet diversifying needs.

While the Group was advancing measures to strengthen our
business foundation, we implemented structural reforms
this June in response to the drastically changing business
environment and prepared a structure that would enable us to
expand businesses and boost cost competitiveness in all areas. In
addition, we are actively striving to review and maintain our
production bases including the group companies.
In the Flour Milling segment, sales volumes of flour and wheat
bran, a by-product of flour, increased year on year; however, net
sales decreased year on year because of the price revision that took
place in the previous fiscal year. In the Food segment, net sales
increased year on year thanks to the business expansion of deli
foods. In the Flour Milling segment, income grew reflecting the
increased sales and our efforts to improve profitability. On the
other hand, the income of the Food segment dropped due to factors
such as an increase in advertisement expenses accompanied with
strategical promotion activities. As a result, consolidated net sales
for the first half of fiscal 2018 increased by 2.8% year on year to
¥160,760 million, operating profit decreased by 16.7% to ¥4,501
million, ordinary profit decreased by 9.6% to ¥5,484 million, and
profit attributable to owners of parent decreased by 14.5% to
¥3,551 million.

FY2018 1H Consolidated Financial Highlights

FY2018 Full-Year Forecasts

(April 1, 2017 to September 30, 2017)

(April 1, 2017 to March 31, 2018)

Net Sales
Operating Income
Ordinary Income
Profit Attributable
to Owners of Parent

1

Q
A

Tell us about the overview of the consolidated
performance in the first half of FY2018.

¥160.7 billion

(Up 2.8% y -o-y )

Profit per Share

¥44.25

Net Sales

¥335.0 billion

(Up 3. 7% y - o- y )

¥4.5 billion

Total Assets

¥266.3 billion

Operating
Income

¥5.4 billion

Net Assets

¥153.7 billion

Ordinary
Income

¥3.5 billion

Net Assets
per Share

¥1,860.23

(Down 16.7% y-o-y)

(Down 9.6% y-o-y)

(Down 14.5% y-o-y)

2

Profit Attributable
to Owners of Parent

(Up 7. 1% y - o- y )

¥12.0 billion
¥13.5 billion
(Up 2. 6% y - o- y )

¥9.0 billion
(Up 0. 7% y - o- y )

Interview with
President

With the delivery of this “Interim Report for the 194th Period” to you,
we would like to express our sincere appreciation for your continued
support. Nippon Flour Mills Co., Ltd. (NIPPN) announced, on
November 7, 2017, its consolidated financial results for the first half of
the year ending March 31, 2018 (FY2018).
Representative Director,
I will explain about the progress and future outlook of FY2018.

Q
A

Q
A

Q
A

Tell us about the outlook of the full-year
consolidated financial results for FY2018.

In terms of our full-year consolidated performance, we
decided to stay with the forecasts we announced on May 12,
2017; therefore, we are projecting net sales of ¥335.0
billion, operating income of ¥12.0 billion, ordinary income of
¥13.5 billion and profit attributable to owners of parent of ¥9.0
billion.

Q
A

Tell us about investments in growth areas.

Finally, do you have messages for shareholders?

The domestic market will inevitably shrink due to the
decreasing population, as well as the falling birthrate and
aging population, and we are facing a challenge where a
labor shortage caused by the decreasing labor population pushes up
our labor costs. The Group will certainly respond to these trends.
Furthermore, while overcoming these intense waves of changes
and we will continue innovating and progressing with an aim to
achieve sustainable growth and improve our corporate value. Your
further support would be highly appreciated.

Consolidated investment in FY2017 was ¥12.2 billion.
The amounts invested by Nippon Flour Mills and by other
group companies were about the same, and by business
segment, the Food segment accounted for about 50%.
Consolidated investment for the current fiscal year is projected to
exceed that of FY2017, and investment ratio by the group
companies other than Nippon Flour Mills will rise to almost 70%.
By business segment, investment by the Food segment will rise by
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Net Sales by Segment
(1H of FY2018)

Flour Milling Segment
We revised the prices of our products, as
the government’s selling price for imported wheat increased by 4.6% on average
(including tax) for five key products in April
2017.
While strengthening quality control, the
Group is reinforcing product development
by quickly reflecting customer needs and
through proposal-driven sales, including
making of proposals for price-quality
improvement and provision of useful
information. Moreover, we conducted
sales & marketing initiatives, including
participation in various trade shows and
holding of workshops and seminars

around Japan, some of which were for
management. As a result, although
shipped volume of wheat flour was higher
than the level for the same period of the
previous year, sales were lower than the
level for the same period of the previous
year, affected by the wheat flour price
revision in the previous year. Sales of
wheat bran, a by-product, were also
lower than the level for the same period of
the previous year, although sales volume
was higher than the level for the same
period of the previous year.
As a result, net sale of the Flour Milling
segment
decreased
by
2.9%
year-on-year to ¥47,888 million.

Ingredients

Flour Milling Segment
¥47.8 billion
(29.8%)

Processed

Foods
Consolidated
Net Sales Food Segment
¥160.7 billion ¥96.2 billion

Other Segment
¥16.6 billion

(59.9%)

Frozen Foods

(10.3%)

Delicatessen

*Figures are rounded down to the nearest billion yen.

Food Segment
In the professional-use category, the
Group engaged in vigorous marketing,
including participation in various exhibitions and the holding of Italian cookery
workshops. In September 2017, we began
full-scale promotion of Ferrara, a brand for
pasta produced in Italy.
As for processed foods for home use,
REGALO, premium pasta made in Japan,
launched this spring, for which we
implemented sales expansion measures
that included TV commercials. Together
with Ferrara for professional use and the
Oh’my brand made in Japan, our group
will strive to build a structure with a wide
variety of pasta brands so that we can
respond to diversifying needs.
In frozen foods, we strengthened the line
of products in trays by launching the new
brand Oh’my Pasta! Pasta! in addition to
the Oh’my Premium series of one-person-portion frozen pasta dishes. In

addition, we expanded the Oh’my Big
series large portion frozen pasta, which is
celebrating the 10th anniversary of its
debut. Moreover, by enriching the line-up
of the Imadoki Gohan series of rice dishes
in trays, which are popular among
single-person households and double-income households, and the Yokubari Plate
series of one-plate dishes consisting of a
main dish and staples, we adjusted our
product offerings to meet diverse customer needs.
Sales
of
deli-products
increased
compared with the same period of the
previous year because of expansion of the
business.
As a result, net sales of the Food segment
increased by 6.0% year-on-year to
¥96,266 million.
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Other Segment
Sales of the engineering business were
higher than the level for the same period
of the previous year. The pet care
business also remained brisk and its sales
exceeded the same period of the previous
year.
As a result, net sales of the Other segment
increased by 2.3% year-on-year to
¥16,605 million.
Capital Expenditure
Capital expenditure for the first half of
FY2018 was ¥5,838 million (on an accrual
basis).

Overview of
Business

The domestic market will inevitably shrink due to the
decreasing population, as well as the falling birthrate and
aging population, and a significantly changing social
landscape as seen from an increase in the number of small
households and women’s advancement in society. Changes in
lifestyle such as an increase in the number of single-person
households and working-couple households create new needs.
Along with these changes, consumers seek products that are
simple, take little time to prepare, and are healthy, functional and
have small portions; and it is our top priority to respond to this
trend. We perceive such needs and will reinforce sales by
developing a wide variety of frozen and deli foods. We will
develop products from a customer perspective and continue
providing products that will please our customers.

Overview of Business

Interview with
President

Q
A

30% from the previous fiscal year. Investment in growth areas such
as the deli food business in particular is expected to increase, and
investment in this area is planned to increase from the next fiscal
year onward. In this manner, we will continue actively investing in
areas we expect for growth.

Tell us about the business expansion in the
growth areas of frozen and deli foods.

Topics

Shareholder Questionnaire Results
Thank you for your cooperation regarding the questionnaire we

20s or younger 0.7%
30s 3.2%

Unknown

2.8%

We will further improve our IR activities based on your

80s or
older

40s

7.9%

16.3%

comments.

50s

12.9%

70s

26.7%

Total respondents 2,436 shareholders

29.6%

Less than
1 year 6.2%

Unknown

4.3%

10 years
or longer

24.6%

1 year or longer
and less than
3 years

21.1%

3 years or longer
5 years or longer and less than
and less than 5 years
10 years 24.3%

19.5%

(Collection rate: 12.6%)

(multiple responses are acceptable)

2. Stability  38.2%
3. Dividend  35.1%

The REGALO commercial was wonderful and changed the image
of the company.
Thank you very much. We have received complements from many
people since the commercial aired. REGALO is a premium pasta brand
that we urge you to try with confidence. We would greatly appreciate
your ongoing support.

4. Business lineup  28.9%
5. Potential  17.4%
6. Products  15.4%
7. Financial conditions  8.1%
8. Management policies  6.5%
9. Others  2.9%

I tried the recipes introduced in Shareholder Benefit Information
and got into them! I was pleased that the ingredients were
included in the shareholder benefit products.
Thank you very much. We select recipes based on the opinions of the
departments in charge and trial products by our IR staff, and introduce
the ones we would like you to try. We will continue introducing
easy-to-make and delicious recipes.

10. Recommended by securities firms 0.7%

C. Cooking Class (Afternoon)

Date & time

Monday, February 19, 2018

Tuesday, February 20, 2018

Wednesday, February 21, 2018

10:30 to 14:00 (Doors open at 10:00)

11:00 to 14:00 (Doors open at 10:30)

13:30 to 16:30 (Doors open at 13:00)

The ending time may slightly vary more or less.

80

37.9%

Course details

I really enjoyed the products received as shareholder benefits,
but it is disappointing that they are not sold in nearby
supermarkets.
We are very sorry for it. If you contact our Customer Center, we will
check and provide you with the names of nearby stores.

Free of charge

How to apply for Paste the triangular “token” on a postcard with the information shown below.

Application
deadline
Notice of
winners

(1) zip code; (2) mailing address; (3) name; (4) phone number; (5) mobile phone number (Only if you have one);
(6) name of desired workshop (either “A. Fluffy Bread Class,” “B. Cooking Class (Morning)” or “C. Cooking Class (Afternoon)”;
(7) name of the accompanying person (if you wish to be accompanied) *who can be a non-shareholder
Send it to us at: “Cookery Workshop for Shareholders” Section, IR Office, Nippon Flour Mills Co., Ltd.
4-8 Kojimachi, Chiyoda-ku, Tokyo 102-0083
No need to fill in
if you participate alone
Friday, December 22, 2017, as indicated by the postmark on the postcard
*If more than the set number applies, a lottery will be held to select winners.
Winners will receive a participation ticket by Monday, January 15, 2018.
There will be no announcement of winners prior to the delivery of the ticket.

(1) zip code;
(2) mailing address;
(3) name;
(4) phone number;
(5) mobile phone number;
(6) name of desired
workshop;
((7) name of the
accompanying person)

IR Office, Nippon Flour Mills Co., Ltd. at 03-3511-5316 (phone) (Weekdays 9:00 to 17:00)

Paste this token

 Paste one token per postcard.
 Pay transportation cost to and from the venue.
 No parking space available. (Use public transportation.)
 Applications from non-shareholders will not be accepted.
 Refrain from bringing children.
 Online or telephone applications will not be accepted.
 Note that we will take pictures at the venue on the day and use them on our website or “To Our Shareholders.”
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Details of the shareholder questionnaire results can be found on our website at: [URL] http://www.nippn.co.jp/ir/enquete/ (In Japanese)
We will conduct a questionnaire survey on a regular basis. Your continued cooperation will be greatly appreciated.

Contact point

20

Nippon Flour Mills Co., Ltd. Customer Center: 0120-184-157
If you use the Internet, please visit the NIPPN Group’s integrated shopping site
NIPPN NET MALL.

m
Sa

17

0.9%

Tuition

Apron, hand towel, something to write with

20

5. Very dissatisfied

Items participants
need to bring

Send it to us at:
“Cookery Workshop for
Shareholders”
Section, IR Office, Nippon
Flour Mills Co., Ltd.
4-8 Kojimachi,
Chiyoda-ku, Tokyo

ok
er

1.9%

1 0 2 0 0 8 3

21 Ichigayasanaicho, Shinjuku-ku, Tokyo 162-0846
Three to four minute walk from Ichigaya Station of JR, Toei Shinjuku Line, Yurakucho Line or Namboku Line

W
ork

16.8%

4. Somewhat dissatisfied

Postcard

Egami Cooking School

Co

3. Neither satisfied or dissatisfied

• Florentin

ke
ry

34.5%

• Grilled chicken with
marinated vegetables

To

44.5%

2. Somewhat satisfied

• Penne Alla Puttanesca

17 ke sho
p
.2 n
20
Q
1

1. Very satisfied

• Italian raw spring roll

8

Q How do you feel about our shareholder benefit plan?

Planned menu You will practice cooking dishes. Menu may change.

oo

27.1%

25 participants

C

32.5%

3. I do not use the Internet.

Venue

We will make Italian bread Focaccia in pairs. It is
a beginner’s class and persons who have never
made bread and men can participate without
feeling any pressure.
*Each person will take
part in making bread on
their own from the
forming process
onward.

25 participants

You will practice cooking, watch demonstrations and enjoy brief tastings with our products.

20

2. I use the Internet but have never seen it.

16 participants

Capacity

IR

60

Q Have you seen our website?
1. Yes, I have seen it.

B. Cooking Class (Morning)

IR

40

A. Fluffy Bread Class

We received 740 comments regarding this questionnaire. The contents varied,
and we reported them to our executive management team and the
departments in charge. We will make use of these comments for our business
activities.

1. Shareholder special benefit plan 76.4%

20

Class name

Topics

Q Please fill in your comment, request or the like.

Q Tell us the reason that you hold our company’s shares.

（%）0

60s

This year we will again hold “Cookery Workshops for Shareholders.”
This time, we will hold cookery workshops using our products and a fluffy bread class that many shareholders
requested. We look forward to receiving your applications.

Period of holding
our company’s shares

By age group

carried out in the Year-end Report for the 193rd Period.

Tokyo

Notice of “Cookery Workshops for Shareholders 2018

Product
Profiles

Rolling stock with

Being prepared while eating

For more details of these recipes, please visit our website “NIPPN delicious recipes” http://www.nippn.co.jp/recipe/index.html (Japanese text only)

to be prepared for natural disasters

Why not try rolling stock with NIPPN products such as
pasta and pasta sauces?

Amount of stock =
Number of family members ×
at least 3 days’ portion

(Stock for 3 days)

Best before period
Pasta  within 3 years of production
Pasta Sauces
Retort pouch types  within 1 year of production
Mixing types  within 10 months of production
Pizza Mix  within 1 year of production
Koikoi Yasai Koikurenai  within 1 year of production

Stock daily food
a little more than usual
Oh’my
Additive-free
Tomato Sauce

Together with drinking water and a portable gas
stove, store food in a place where there is no
risk of furniture falling in the event of a disaster.

Rolling
stock

Restock
Add only as much as

Heat olive oil in a frying pan, bake 1/4 of cabbage both sides
thoroughly, and simmer for a few minutes with the lid covering the
pan. Add the carbonara sauce, warm it,
and sprinkle black pepper after putting it
on a serving dish. Slice it like a steak
with a knife when eating. If you like, add
whole-grain mustard to make it acidic,
which gives it an adult taste.

Eat

Oh’my Rich
Cheese Cream

Cut a half-ripe persimmon into bite-sized chunks
and dice a walnut finely. Add raisins, the cheese
cream sauce, the enclosed toppings, and if you
like, black pepper, and then toss and serve. Put it
on a thinly sliced
baguette. It goes
well with wine.

Oh’my
Carbonara

Another recipe!
If you have water, olive oil and a portable gas stove, you can make a simple pizza

with Oh’my Pizza Mix using canned mackerel, tuna and sweet corn you stock. As
a daily meal, it tastes even better with mayonnaise and pizza cheese!

Meat sauce and egg pizza

Restock
Stirred bok-choy pepperoncino

You can cover the lack of vegetables with
carrot juice Koikoi Yasai Koikurenai.
It has the natural taste of ingredients and
richness with the feel of fibers.
Koikurenai, carrots cultivated in Japan,
contain beta-carotene as well as lycopene
that is not usually contained in carrots.

Oh’my
Pizza Mix

Divide bok-choy into four from the root and stir it with a small
amount of the pepperoncino sauce. After bok-choy slightly turns
brown, mix in the remaining
sauce and serve. Sprinkle the
enclosed toppings before eating.

(Stock for 3 days)

Food with the best before period of one year can be
emergency food by using and restocking it daily.
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Simmered cabbage carbonara

Pour the tomato sauce over steamed rice, place sliced cheese on
rice, and bake it in a toaster oven until
brown. Add chopped parsley and a
soft-boiled egg on the top and mix it
when eating. The tomato sauce goes
well with steamed rice.

Persimmons mixed with cheese

3 meals per person × 3

Water used to boil pasta does not get so cloudy and can be
used as soup, which saves drinking water.
You save gas by using the quick cook types.

Tomato casserole with pasta sauce

Use as daily food

was used
Use

NIPPN pasta sauces include a product lineup of 16 retort pouch types and 16 mixing types.
There are many ways to use pasta sauces not only for pasta! How about enjoying a little different style when using them as daily food?

Be prepared

3 meals per person × 3

for dishes other than pasta

Oh’my Spicy
Pepperoncino

Oh’my
Meat Sauce

Oh’my Premium series

The No. 1 frozen pasta brand*!

The No. 1 frozen
pasta brand*
Oh’my Premium

Make pizza dough with water, olive oil and the pizza mix. Let it stand,
spread it on a frying pan and prick with a fork. Bake it for three to five
minutes with a lid on the frying pan, turn it over after the bottom
turns brown, and turn off the heat. Top with meat sauce, shredded
cheese and sliced boiled egg, put a lid on the frying pan, and bake it
again on low to medium heat for
three to five minutes. After the
cheese melts, top with torn basil
and it is ready to be served. If you
make another pizza, cook in the
same way after the frying pan
cools down.

Oh’my Two Types of Spaghetti Napolitano
and Fried-noodle sauce taste

o. 1

The N pasta*!
box
lunch

The No. 1 lunch box pasta*!

Make regular tasting dishes more
sophisticated and satisfying. The product
lineup contains 16 products, including 5
new products and 1 renewed product.

We renewed the three products of the
spaghetti series, which are good for lunch
and are tastier and easy-to-eat even after
cooling off.

*INTAGE SCI Frozen Pasta Market
April 2013–May 2017 by brand on an accumulated amount basis

*INTAGE SCI Frozen Pasta Market, Lunch Box Category
April 2014–May 2017 on an accumulated amount basis

8

For inquiries about
home-use products

Customer Center
0120-184-157 (toll-free)
Operating hours: 9:00 to 17:00
(on weekdays only)

Product
Profiles

Once a natural disaster occurs, securing food is our top
priority. We all remember that pasta disappeared from
supermarket shelves right after the 2011 Tohoku
earthquake and tsunami.
Rolling stock is a method of consuming food stock
periodically and adding only as much as used.
It is not about hard biscuits with a long shelf life, but
about having stock a little more than usual and using it
as daily food, in other words rolling it. By taking food
stock in daily life, we can use it before a best-before
date eliminating the need to run
We should be
around to get food when a
prepared on a
daily basis!
disaster occurs. Furthermore,
eating food that we are already
used to eating will reduce
stress.

Point

Recipes using pasta sauces

 For more information, see website: http://www.e-nippn.com/FR/

Consolidated Financial Results
 Total assets/Net assets
300,000
250,000

 Net sales

Total assets
Net assets

(¥ million)

226,803

248,890

350,000

266,373

252,074

247,919

300,000

121,636

137,535

135,743

147,446

153,735

100,000
50,000

0

0

FY2014

FY2015

FY2016

FY2017

1H FY2018

 Equity ratio
(%)

14,000

56.8
52.2

56.1

12,000

52.7

Hirofumi Hamada

Managing Director:

Shizuo Yamaguchi

December 1896

Senior/Executive Managing Director:

Hirokazu Shimizu

Executive Officer:

Shigeyoshi Takagi

¥ 12.24 billion

Managing Director:

Hiroyuki Matsui

Executive Officer:

Tsuneo Fukusawa

Number of Employees: 992 [non-consolidated basis]

Managing Director:

Yoshiaki Murakami

Executive Officer:

Katsuhiko Fujii

Major Businesses:

Manufacturing and marketing of wheat flour and
secondary processed foods, including premixes,
pastas and frozen foods, deli (packaged lunch),
pet food products, health care products,
biotechnology business, etc.

Managing Director:

Noboru Sekine

Executive Officer:

Kazumasa Miyata

Managing Director:

Toshifumi Horiuchi

Executive Officer:

Hiroyuki Jin

Managing Director:

Toshiya Maezuru

Executive Officer:

Yoichi Kurimoto

Managing Director:

Yuzuru Kogiso

Executive Officer:

Takaaki Aonuma

Head office (Tokyo), two administration divisions,
eight branches, eight plants, laboratory (Atsugi)

Managing Director:

Mitsuhiko Takeuchi

Executive Officer:

Takashi Eshima

Managing Director:

Ideru Kashima

Executive Officer:

Akiko Kimura

Managing Director:

Toyokazu Saotome

Executive Officer:

Takehiko Yamanaka

Managing Director:

Atsuo Ouchi

Executive Officer:

Akira Higashino

Director (Outside Director):

Yoshio Kumakura

Director (Outside Director):

Naotaka Kawamata

Executive Corporate Auditor (full time):

Kyoichi Sumiya

Executive Corporate Auditor (full time):

Takafumi Kiyoto

Corporate Auditor (Outside Corporate Auditor):

Akio Okuyama

Corporate Auditor (Outside Corporate Auditor):

Kazuhiko Yoshida

Capital:

312,932

FY2014

147,650
FY2015

155,122
FY2016

156,404
FY2017

160,760
1H FY2018

Major Group Companies

Full year
First half

Tofuku Flour Mills Co., Ltd.
NIPPN SHOJI Co., Ltd.
OK Food Industry Co., Ltd.
Nippon Rich Co., Ltd.
NAGANO TOMATO Co., Ltd.
NIPPN Donut Co., Ltd.

(¥ million)

12,666

12,248

Locations:

13,162

9,807

Matsuya Flour Mills Co., Ltd.
OHMY Co., Ltd.
NIPPN Frozen Foods Co., Ltd.
Fast Foods Co., Ltd.
NPF Japan Co., Ltd.

FY2015

FY2016

FY2017

Cash flows from
operating activities
Free cash flows

1H 2018

0

10,000

5,000

4,620

3,390

0

8,582

7,255

5,957

6,069

5,484

FY2014

FY2015

FY2016

FY2017

1H FY2018

Full year
First half

7,810

8,222

8,934

6,981

4,000
(3,487)

(1,097)

(2,635)

2,000

1H FY2015

1H FY2016

1H FY2017

(7,376)
1H FY2018

0

Shares

Distribution of Shares

 Number of Authorized Shares
 Number of Outstanding Shares
 Number of Shareholders
 Major Shareholders
Name

(¥ million)

6,000

2,077

(6,505)
1H FY2014

8,000

6,279

(97)
(2,440)

4,247

 Profit attributable to
owners of parent

Cash flows from
investing activities

(¥ million)

8,544

5,992

3,848

3,135

4,015

4,151

3,551

FY2014

FY2015

FY2016

FY2017

1H FY2018

Nippon Flour Mills Clients Shareholding Association
The Master Trust Bank of Japan, Ltd. (trust account)
Mitsui Life insurance Co., Ltd.
Japan Trustee Services Bank, Ltd. (trust account)
MITSUI & CO., LTD.
DUSKIN CO., LTD.
Itochu Corporation
Sumitomo Mitsui Banking Corporation
The Norinchukin Bank
Mitsui Sumitomo Insurance Co., Ltd.

 Distribution by shareholder type

300,000,000 shares
82,524,009 shares
18,939
Number of
shares held
(thousand shares)

4,489
3,635
3,497
3,376
3,349
2,510
2,250
2,246
2,060
2,004

Financial institutions
32.9%

Shareholding
ratio (%)

Companies
in Japan
24.8%
Non-Japanese
investors
13.5%

5.5
4.5
4.3
4.1
4.1
3.1
2.7
2.7
2.5
2.4

Securities
firms
1.2%

 Distribution by shareholder size
10,000 shares or more
9.9%

Less than 100 shares
0.0%

100,000 shares or more
73.4%
1,000 shares or more
8.5%

Note: The calculation of the shareholding ratios excludes 2,075,000 treasury shares.
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Individual
investors
25.0%

Treasury stocks
2.5%

Consolidated Financial Results /
Company Profile and Share Information

FY2014

6,104

(10,000)

Managing Director:

Masayuki Kondo

4,000

 Cash flows

(5,000)

Hiroshi Sawada

Representative Director, President and COO:

6,000
2,000

10,000

311,628

8,000

45

15,000

140,312

10,000

50

0

298,511

 Ordinary income

53.3

Representative Director, Chairman and CEO:

4-8 Kojimachi, Chiyoda-ku, Tokyo

200,000

50,000

55

287,109

Nippon Flour Mills Co., Ltd.

Head Office:
Established:

(¥ million)

Directors and Executive Officers

Company Name:

150,000

100,000

60

Full year
First half

250,000

200,000
150,000

(As of September 30, 2017)

Company Overview

10

100 shares or more
8.2%

2018 Calendar Free Gift

Payment of Interim Dividend
The board of directors resolved at its meeting on November 7, 2017 that the
interim dividend per share would be ¥15. You can receive your dividend
payment at a nearby branch of JP Bank or post office in exchange for the
enclosed “Interim Dividend Warrant” form.
“Payee’s Bank Account Information” and “How to Receive Your Dividend
Payment” forms are enclosed for those who have chosen direct deposit and
those who have chosen the share-count-based proportional distribution
method (to receive dividends through accounts at securities companies in
proportion to the number of shares held in the accounts), respectively.
Please note that we have sent everyone the “Statement of Dividend,” which
you may use to subsequently check the amount of your dividend payment or
as a supporting document for your tax return. (If you chose the
share-count-based proportional distribution method, please check with your
securities company.)

We give away a calendar for
free to the first 500 applicants
of our shareholders.
Cut off and paste on a postcard
the triangular token at the
lower left corner and then send
it to us with your name,
address, and zip code at:

Collection of works
from Camille Pissarro

Mail to:

Calendar Section, Legal Group
Nippon Flour Mills Co., Ltd.
4-8 Kojimachi, Chiyoda-ku,
Tokyo 102-0083

Shareholder Information
Mailing Address:

Fiscal Year:

April 1 to March 31

General Meeting of Shareholders:

June

Record Date:

March 31 for the General Meeting of Shareholders and Year-end Dividend
September 30 for the Interim Dividend

Administrator of Shareholder Registry
Manager of Special
Account

Sumitomo Mitsui Trust Bank, Limited.
4-1 Marunouchi 1-chome, Chiyoda-ku, Tokyo

Procedural matters relating to shares

The shares recorded in accounts at securities companies and recorded in special accounts are handled by different
agents. Please contact the following for any inquiry regarding various procedures related to shares:

Shares recorded in the general account (account at a securities company)
Procedures / Inquiries
 Request for purchase of odd lot shares or sale of additional
shares
 Change of name, address, etc.
 Specification of dividend receipt method
 Inquiries regarding delivery and return of mail
 Inquiries regarding dividends after payment period
 General inquiries regarding the administration of shares
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Contact
Securities company at which
you have an account
Transfer Agent, Sumitomo
Mitsui Trust Bank, Limited.
0120-782-031
(toll free in Japan)

NIPPON FLOUR MILLS CO., LTD.
4-8 Kojimachi, Chiyoda-ku, Tokyo 102-0083
Phone: 03-3511-5301 (General) Website: http://e-nippn.com/
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Transfer Agent, Sumitomo Mitsui Trust Bank, Limited.
8-4 Izumi 2-chome, Suginami-ku, Tokyo 168-0063
(Telephone Contact): 0120-782-031 (toll free in Japan)
Website:
http://www.smtb.jp/personal/agency/index.html

Shares recorded in the special account (account at a trust bank)
Procedures / Inquiries
 Request for purchase of odd lot shares or sale of additional
shares
 Change of name, address, etc.
 Specification of dividend receipt method
 Application for transfer from special account to general
account
 Inquiries regarding delivery and return of mail
 Inquiries regarding dividends after payment period
 General inquiries regarding the administration of shares

Contact
Transfer Agent, Sumitomo
Mitsui Trust Bank, Limited.
0120-782-031
(toll free in Japan)

